CREATIVE BRIEF
PROJECT: PLAKTIVAT 18 - FAST FASHION
Application deadline: 27 November 2025

BACKGROUND
et G i el e
frequently prices, and short

wear cycles. @

throwaway ” culture. As a result, fashion loses its original role of expressing identity and becomes a
disposable consumer good with a very short lfespan.

PROBLEM

Behind every cheap garment lies a high price paid by people and the planet. The fast fashion industry
generates enormous amounts of CO, emissions, waste, and polluted i, exploits workers (mostly
‘women in developing countries), promotes d sense of the true
value of clothing. The result is a culture where fashion is no longer an expression of personality, but a
consumer habit with destructive consequences.

FACTS
Fast fashion has an extremely negative impact on both the environment and society. Therefore, it is
essential g

COMMUNICATION GOAL

ENCOURAGE long-term habit change.

With posters, we aim to encourage people to reduce their fast fashion purchases and motivate them to
choose sustainable clothing instead.
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TARGET GROUPS

d 15-24, oneof the i groups and
portion of th i i isis and wears

ari
second-hand clothing).
2)Millennials aged 25-44.

CREATIVE CHALLENGE

fashit i d clothis

is extremely affordable.
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